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There is no way to mistake the ubiquitous trademarked Coca-Cola bottle, or the stylish ads for Absolut
Vodka with any of their competitors. How have these companies created this irresistible appeal for their
brands? How have they sustained a competitive edge through aesthetics?

Bernd Schmitt and Alex Simonson, two leading experts in the emerging field of identity management, offer
clear guidelines for harnessing a company's total aesthetic output-- its "look and feel"-- to provide a vital
competitive advantage. Going beyond standard traditional approaches on branding, this fascinating book is
the first to combine branding, identity, and image and to show how aesthetics can be managed through logos,
brochures, packages, and advertisements, as well as sounds, scents, and lighting, to sell "the memorable
experience." The authors explore what makes a corporate or brand identity irresistible, what styles and
themes are crucial for different contexts, and what meanings certain visual symbols convey. Any person in
any organization in any industry can benefit from employing the tools of "marketing aesthetics".

Schmitt and Simonson describe how a firm can use these tools strategically to create a variety of sensory
experiences that will (1) ensure customer satisfaction and loyalty; (2) sustain lasting customer impressions
about a brand's or organization's special personality; (3) permit premium pricing; (4) provide legal "trade
dress" protection from competitive attacks; (5) lower costs and raise productivity; and (6) most importantly,
create irresistible appeal. The authors show how to manage identity globally and how to develop
aesthetically pleasing retail spaces and environments. They also address the newly emergent topic of how to
manage corporate and brand identity on the Internet. Supporting their thesis with numerous real-world
success stories such as Absolut Vodka, Nike, the Gap, Cathay Pacific Airlines, Starbucks, the New Beetle
Website, and Lego, the authors explain how actual companies have developed, refined, and maintained
distinct corporate identities that set them apart from competitors.
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From reader reviews:

James Marcotte:

Spent a free a chance to be fun activity to try and do! A lot of people spent their leisure time with their
family, or their particular friends. Usually they accomplishing activity like watching television, likely to
beach, or picnic within the park. They actually doing same task every week. Do you feel it? Would you like
to something different to fill your free time/ holiday? Might be reading a book can be option to fill your
totally free time/ holiday. The first thing that you'll ask may be what kinds of publication that you should
read. If you want to try look for book, may be the e-book untitled Marketing Aesthetics: The Strategic
Management of Brands, Identity and Image can be fine book to read. May be it is usually best activity to
you.

Billy Anderson:

Marketing Aesthetics: The Strategic Management of Brands, Identity and Image can be one of your
beginning books that are good idea. All of us recommend that straight away because this e-book has good
vocabulary that will increase your knowledge in terminology, easy to understand, bit entertaining but
delivering the information. The author giving his/her effort to set every word into satisfaction arrangement in
writing Marketing Aesthetics: The Strategic Management of Brands, Identity and Image but doesn't forget
the main point, giving the reader the hottest in addition to based confirm resource information that maybe
you can be one of it. This great information can certainly drawn you into completely new stage of crucial
thinking.

Omar Hinojosa:

In this time globalization it is important to someone to get information. The information will make anyone to
understand the condition of the world. The healthiness of the world makes the information easier to share.
You can find a lot of referrals to get information example: internet, classifieds, book, and soon. You will see
that now, a lot of publisher this print many kinds of book. Typically the book that recommended to you
personally is Marketing Aesthetics: The Strategic Management of Brands, Identity and Image this reserve
consist a lot of the information on the condition of this world now. This kind of book was represented so why
is the world has grown up. The dialect styles that writer use for explain it is easy to understand. The writer
made some study when he makes this book. This is why this book suited all of you.

Elizabeth Bello:

Many people spending their moment by playing outside with friends, fun activity having family or just
watching TV all day long. You can have new activity to enjoy your whole day by looking at a book. Ugh, do
you consider reading a book can really hard because you have to bring the book everywhere? It okay you can
have the e-book, taking everywhere you want in your Touch screen phone. Like Marketing Aesthetics: The
Strategic Management of Brands, Identity and Image which is keeping the e-book version. So , why not try



out this book? Let's notice.
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